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3. CTR(Click Through Rate / 2') v X IL—L—F})
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1. Retargeting(UA—7T42%)
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9. A/B Testing(A/BTXk)
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11. Impressions (A > FTLwiay,)
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13. Frequency (Z)—H T2 —)
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15. Landing Page (5> T4 R—)
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17. Audience Segmentation (AF—T AT AT A T—32)
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19. Lookback Window (JLW/\y 9 94 KH)
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